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Objective

 Theoretical basis on internet tools possible to 

use for wood processing companies

 Rate and compare web sites of Slovak furniture 

companies and



Methodology

 25 biggest companies with Slovak language 

web sites

 3 groups of factors with coefficient 3, 2 and 1

 Scale from 0 to 5

 Valuation based on the occurrence of the factor 

or professional opinion
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Results

 Max. points 200 (105 – 60 – 35) 

 Average reached points – 89 (71.5 – 14 – 3.8)

 11 web sites above the average
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The best web sites
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The best web sites
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The best web sites
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The worst web sites
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The worst web sites
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Conclusion

 Web design

 Catalogues

 Eshops

 Social media

9



Thank you and find us on:

 fmk.ucm.sk

 facebook.com/fmk.ucm

 Twitter: @VeronikaPizano

 LinkedIn sk.linkedin.com/in/veronikapizano
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